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•	The “Golden Module” for HOSCH GB 
	 A very special setting for the award ceremony

•	50 Years of HOSCH 
	 Family get-together, charity run and many other 
	 activities

•	A Customized Manual
	 For even better customer support in the U.S.

•	New Partner in Saudi Arabia
	 Expanding our presence in the Mideast
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Dear Readers,
“As we approach the end of our 50th anniversary year, it is 
particularly important to me, as Managing Partner, to take this 
opportunity to look back, to say thank you and to look ahead to 
the future.

It was humbling to see all the wonderful ideas HOSCHis came 
up with to celebrate this special occasion around the world. We 
at head office here in Germany were truly impressed.

We would like to express our warm thanks to you for embracing 
the concept of social responsibility as HOSCHis in your respec-
tive communities. 

Across the year, you donated to some wonderful, diverse proj-
ects, giving support and hope to families, the sick, children, the 
socially disadvantaged and animals. 

As part of our anniversary festivities, Thomas Legner put an 
idea into practize in his usual efficient way with the help of 
many people around him and set up a lovingly curated HOSCH 
museum: 50 years of HOSCH in sound and vision, with exhibits 
and stories.

Back in 1975, my father had a vision of a future company. How-
ever, in terms of numbers, to get that vision off the ground he 
only had one patent, one company, one product, one business 
idea, no staff and virtually no revenue. In just 50 years that one 
patent has grown into numerous other patents and trademarks.

One HOSCH company in Germany has become the HOSCH 
Group with 19 subsidiaries and sister companies worldwide, 
working closely together in sometimes extremely different and 
diverse markets. 

One prototype has grown into an incredible range of products 
that satisfy our customers, while at the same time presenting 
immense challenges for procurement, production, storage, 
transport and communication. 

Our Cover Photo:
Our cover photo shows a photograph made by a drone of the workforce and the International Management team forming the figure 50 just before the awarding of the 
“Golden Module” on site in Recklinghausen. More: Page 4

In her speech, Cornelia Kill-Frech also looked back on the early days of HOSCH. 
Her father’s vision has grown into a company with 19 subsidiaries and sister 
companies worldwide over the past 50 years.

A real eye-catcher in this anniversary year: the HOSCH Museum, lovingly curated 
by Thomas Legner.
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The global HOSCH management team strolling through the historical city of Münster at this year’s International Management Meeting there.

A team of one has become some 650 amazing employees. 
Revenue has grown substantially, with diverse customers 
and sales partners, all of whom we support, supply and 
develop in the tried and tested HOSCH way, just as we have 
always done.

Now, in 2025, we are faced with changing markets and it 
seems clear that the waters have become choppy for us. 
But what makes a company future-proof, future-oriented, 
resilient? 

I think it is all the points we have laid down in our vision 
(see our vision points on page 5). This approach has 
certainly helped us overcome crises in the past, and will 
continue to guide and support us through the turbulent 
waters that are sure to arise again in the future.

A highlight at the beginning of November was our International 
Management Meeting where we welcomed new managers 
to the HOSCH Group and presented the Golden Module in 
our beautifully decorated Plant 2. As well as getting down to 
business matters, we had a fine feast and celebrated with 
more than 100 people, perhaps kicking off a new tradition of 
awarding the module. 

As we look ahead, we want to start the next HOSCH decades 
with joy, optimism and courage. We wish all of you rest and 
relaxation during the festive season and lots of fun with your 
friends and families. Thank you once again for making this a 
very special year.”

Your Managing Director & Shareholder HOSCH Group
Cornelia Kill-Frech      

On behalf of her 
colleague Arran 
Rowles, Sonja Volhejn, 
HOSCH manager in 
Australia, received 
the new award for 
the “HOSCH Photo of 
the Year” from Tobin 
Frech during the IMM. 
The image motif (in 
the background) also 
adorns this year’s 
HOSCH Christmas 
card. Another award 
for the “Video of the 
Year” went to Indo-
nesia.
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An unusual achievement calls for 
an unusual location. HOSCH provid-
ed exactly that in its jubilee year by 
turning Plant 2 into an event venue for 
a day. For the first time in the firm’s 
history, the Golden Module could be 
awarded in the presence of all the 
staffers at HOSCH Headquarters in 
Recklinghausen. The management 
took advantage of this pre-Christmas 
meeting to express its thanks to the 
entire workforce for their enormous 
dedication over the year.

The 120 participants were in a festive 
mood among orange balloons, decorat-
ed beerkeller tables and mouth-water-
ing dishes from the caterer. “Somewhat 
unusual, but absolutely great,” said Cor-
nelia Kill-Frech, before she, Dirk Heid-
hues and Ansgar Frieling stepped onto 
the stage to “We Are the Champions.” 
Together, they then revealed the well-
kept secret: “The Golden Module for an 
outstanding increase in sales goes to the 
godfather of belt tracking rollers: Craig 

Grand Backdrop for Presenting the 
Golden Module

Peacock from HOSCH GB.”

Craig Peacock (63) was surprised 
and visibly moved as he accepted the 
prize. “This award is not for me, but 
for my entire team. And my thanks 
also go to all our colleagues here 
in Recklinghausen, who constantly 
support us.”

With the weighty “Module” in one 
hand, Craig Peacock accepted con-
gratulations from the international 
HOSCH managers. Then he took out 

Craig Peacock from HOSCH 
GB receives the 2025 HOSCH 
award at a very special cor-
porate celebration in Plant 2

Craig Peacock (2nd from left) at the award ceremony on the stage in Plant 2. The HOSCH Management 
(Cornelia Kill-Frech, Ansgar Frieling and Dirk Heidhues, from right) – were the first to offer congratulations.

his cell phone, saying, “I have to relay 
the wonderful news right away to 
Christine McDonald, my right hand at 
HOSCH GB.”

This year’s prizewinner started in 
sales at HOSCH before taking over as 
General Manager of HOSCH GB on 
January 1, 2016. He heads a team of 
nine, who look after HOSCH’s most 
important UK customer, British Steel. 
He lives in Billingham in the north-
east of England, and has two grown-
up sons.

Impressions from the 
pre-Christmas celebration for 
the international management 
team and employees at the 
Recklinghausen site in 
Plant 2, 
which was 
converted 
into an 
event hall 
for the day.
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Guiding Principles 
for the Global 
HOSCH Group 

  	HOSCH is a family business that 		
	 acts globally and is passionate 

	 about people and products.

  	Every day we earn the trust of 
	 our customers anew – on site – 

	 worldwide.

  	We are committed to respect and 		
	 trust, openness and fairness, 

	 reliability and responsibility.

  	Our employees are the heart 
	 of our company – they live our 

	 values.

  	Our executives combine modern 	
	 management methods with 

	 targeted cooperative leadership.

  	We work together in diversified 
	 open teams, in which we constantly 

	 develop new ideas.

  	Long-lasting development partner-	
	 ships with our suppliers are part of 

	 our success.

  	We are proud of our products 
	 and our service – we stand for 

	 “German engineering.”

  	Over the long term, 
	 a good balance 

	 between profit-
	 ability and liquidity 
	 secures our 
	 independence and our jobs.

  	We are compelled to constantly 		
	 rethink our strategies and our 

	 daily actions to secure our future 
	 existence.
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A Summer Fête for the 
Entire Family
50 years of HOSCH: museum, country fair vibes, live music 
and culinary highlights

People who work together 
should party together – and 
that’s exactly what HOSCH did in 
early July. Under the motto “50 
Years of Success & Community,” 
the grounds around HOSCH 
Headquarters and Plant 2 were 
transformed into a lively fair – a 
large family gathering for all 
the company’s employees and 
their families and friends.

Managing Partner Cornelia 
Kill-Frech welcomed the 
guests and stressed how 
important the fête was for 
the entire HOSCH family. 
“It’s our way of saying 
thanks to all those who 
often have to sacrifice 
time with their loved 
ones to work for us.” 
She talked about her 
father, Hans-Otto Schwarze, who 
founded HOSCH 50 years ago with 
courage, innovative energy and three 
employees. “Today we number over 
600,” she said proudly. This was Man-
aging Director Dirk Heidhues’ cue to 
add that “Our global success rests on 

two pillars: the people at 
HOSCH and our first-
class products.”

After the short official 
program, live music 
created a relaxed 
atmosphere as people 
quickly took their 
seats at the tables. 

The official part of 
the HOSCH Summer 
Fête climaxed with 
the presentation of a 
Certificate of Honor to 
the HOSCH Manage-
ment by Prof. Ulrich 
Sick, Vice Chairman of 
the Regional Commit-
tee of the Chamber of 
Industry & Commerce 
for the District of 
Recklinghausen (photo, 
right).



HOSCH Corporate Run 
Benefits Good Causes
Besides joining the races in 
Herten and Gelsenkir-
chen (see page 10), HOSCH 
organized its own corporate 
fund-raiser in this anni-
versary year – a benefit run in the 
Hohenhorst stadium in Recklinghau-
sen, close to HOSCH Headquarters. 
Here, too, the HOSCHis made a good 
showing and celebrated a day full of 
energy, fun and team spirit! 

Proceeds from the event were 
shared equally between three Reck-
linghausen charities: the animal 
shelter, the “Guest Church” and the 
mobile hospice service for children 
and young people. Ten percent of 
the money donated was given to the 
FC 96 Recklinghausen soccer team 
for hosting our event in their “home 
stadium.”

To celebrate the company’s 50th 
anniversary, the HOSCH France 
team went on a two-day jaunt to 
Belgium, where they explored the 
cities of Brussels and Bruges. In 
Brussels, the Belgian capital, the 
group took a tour of the city before 
testing their team spirit on a small 
go-kart racetrack. The day end-
ed with a convivial beer-tasting 
session – the perfect opportunity to 

discover the fine art of Belgian brew-
ing. The group spent the second day 
in Bruges, with a relaxed boat tour of 
the city’s canals followed by a Segway 
tour of the picturesque Old City. 

HOSCH Manager Philippe Bourlard 
gave this résumé of the group outing: 
“It was a successful anniversary trip 
in every respect that brought us even 
closer together.”

HOSCH France Celebrates with a Trip to Belgium

The HOSCH France team explored the Old Town in 
Bruges on Segways.

HOSCH Company in Pittsburgh (PA) 
celebrated HOSCH’s 50th birthday with 
a big shindig in the company’s offices. 

The conference room was decorated 
for the occasion with a huge banner 
proclaiming “50 Years” and so many 
orange balloons that the building 
almost lifted off the ground.
However, all the Hoschis agreed that 
the center of the party – the barbecue – 
was a sumptuous feast! The table was 
laden with barbecued delicacies, abun-
dant pickled vegetables, sauces and 
dips. HOSCH General Manager Mary 
Murawski remarked that “The food 
served on the occasion of this mile-
stone in the HOSCH corporate story 
was right on target – and the commu-
nity spirit even better!” She added that 
“Time and again these events show us 
why we enjoy working together, why 
HOSCH stands for genuine team spirit, 
and why supporting one another is so 
important.”

HOSCH Company Celebrates 
50 Years of HOSCH
Team in Pittsburgh Marks the 
Event with a Big Barbecue

The U.S. team celebrating HOSCH’s 50th anniver-
sary in the festively decorated conference room.

The culinary offerings left nothing 
to be desired: from the food truck 
to the cocktail and coffee bar, there 
was something for every taste.

A bobsleigh in Plant 2
A HOSCH Museum set up in the large 
conference room for this occasion 
offered a window onto the past. 
Numerous photos and annual reviews 

on five movable walls and many exhibits 
from five decades of HOSCH brought the 
company’s history to life.

A real eye-catcher waited at the entrance 
to Plant 2: a bobsleigh being explained by 
Neele Schuten, a bobsleigh competitor 
sponsored by HOSCH. Schuten took the 
time to answer questions, give auto-
graphs and pose for selfies. 

Nearby, the sprung-
blade scraper type A1 was 
repurposed for a game of skill, with 
visitors vying to see who could replace 
the module the fastest.

The weather? Couldn’t have been 
better! The sun shone well into the 
evening and boosted sales at the ice 
cream truck.
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Hans Niegot has a new “job title” 
after 34 successful years at HOSCH: 
retiree. For his farewell bash at 
HOSCH Headquarters in late August, 
he ordered tasty pizza for the en-

tire workforce. 
Before retiring, 
Niegot was an 
“old hand” at 
HOSCH and the 
longest-serv-
ing member of 
the sales staff, 
having earned 
his spurs under 
HOSCH found-
er Hans-Otto 
Schwarze and 

Sales Director Hans-Jürgen Niehues, 
a HOSCH veteran himself. At the 
short official part of the party, HOSCH 
Managing Director Dirk Heidhues 
sketched out Niegot’s career at 
HOSCH and thanked him for his many 
years of active and extremely dedi-
cated service. “We will all miss you 
and your encouraging approach,” he 
said. Hans Niegot will not suffer any 
boredom in his “life after HOSCH,” 
as windsurfing, motorcycling, taking 
trips in his mobile home, going for 
long walks with his dog, and “spend-
ing lots of time with the family” are 
high on his list of planned activities.

Frank 
Gandelau and 
Katja Martin, 
assistant to 
the HOSCH 
management, 
had already 
been living 

side by side for ten years when the 
proposal came during a family picnic 
in the dunes of South Holland. On 
October 10, the couple finally tied 
the knot in Datteln-Horneburg. The 
wedding ceremony was accompanied 

by live music and soulful live singing. 
By the time the newlyweds’ requested 
songs, “Hallelujah” and “Hold Back 
the River” by James Bay, as well as 
“Perfect” by Ed Sheeran, were played, 
there wasn’t a dry eye in the house. 
The special day came to an end with a 
house party surrounded by family and 
close friends.

A big “thank you”: Nicole Kogelheide 
(photo, M.) HR Officer at HOSCH 
Headquarters, was surprised to 
receive a bouquet of flowers from her 

former trainees Viviane Zimmermann 
and Justin Sausmikat. It was their 
way of thanking her for supervising 
their three-year traineeship as in-
dustrial management assistants. The 
two already have new jobs at HOSCH 
Headquarters. Viviane has joined 
Tobin Frech’s team in International 
Marketing, and Justin now works in 
Giancarlo Leombruno’s Department 
of Business Development.

Professional development plays a 
big role at HOSCH! Diogo Da Silva 
and Kerim Gülsoy (photo, below) 
are excellent cases in point, having 

just passed their examinations as 
International Welding Specialist and 
Master Craftsman, respectively. Diogo 
Da Silva now works in the Service & 
Installation department, while Kerim 
Gülsoy is a member of the workshop 
team.

René Trippold, 
an employee of 
HOSCH Aus-
tria, is now the 
proud father of a 
second daugh-
ter. At 6:12 a.m. 
on July 28 of 
this year, Valina 
arrived in the best of health, clocking in 
at 3,030 g and 48 cm. Big sister Aileen 
was just as delighted as her parents, 
Lisa and René, by the arrival of the new 
baby girl.

Tim Tschöpe also has a growing family. 
On October 26, the service technician at 
the HOSCH office in Altenburg (Thurin-
gia) became the proud father of a baby 
girl named Jette.

Two employees of HOSCH Peru S.A.C. 
also reported new babies. Jade, daugh-
ter of HOSCH technician José Yucra, 
was born on July 11. 

Ray Zevallos, Warehouse Manager at 
HOSCH Peru’s main office in Lima, and 
his family welcomed their new baby 
girl on August 10. Zevallos and his wife 
have named their new daughter Valeria.

08                                           HOSCH news

Hans Niegot (left) with 
Heiko Staub.

+++ HOSCH Personnel Ticker +++ 
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cycling at top speed, was also given a 
gift certificate from a bicycle dealer. In a 
speech on this special birthday, Manag-
ing Partner Cornelia Kill-Frech lauded 
the harmonious and trustful collabora-
tion within the company’s management. 
Ansgar Frieling has overseen the areas 
of sales, service and finance within the 
HOSCH Group since January 2019.

NEWCOMERS AT HOSCH
Björn Friedrich now sells digital HOSCH 
products. After finishing his degree, 
Niklas Lehnert also joined this team. 
In the Accounting Department, Dajana 
Kiesfelder is responsible for balance 
sheet accounting now that Sabine 
Jakobuß has entered her retirement. 
Michael Tenzer was hired as project 
manager for HOSCH China. HOSCH in 
Baden-Württemberg has welcomed a 
new service technician, Michael Schmid.

On August 1, Moritz Diekhöfer (Admin-
istration) and Cenk Acikgöz (Workshop) 
started their training at HOSCH. 
Other new employees in Production are 

On two extremely hot days in July, there were special visits to the HOSCH 
grounds in Recklinghausen when Cornelia Kill-Frech treated the en-
tire workforce to a refreshing break at the ice-cream van. The HOSCHis 
were very keen to take up the offer, but Stefano from the “Eisboutique” in 
Herten-Scherlebeck rose to the occasion and everyone could cool off with an 
ice cream before it melted under the blazing sun.

 
HOSCH Service Anniversaries
The following employees at 
HOSCH Headquarters in Reck-
linghausen celebrated service 
anniversaries in the second half of 
2025:

YEARS
Yasin Caliskan
Halina Pawelcyk

YEARS
Daniel De Cicco
Nicole Kogelheide

YEARS
Peter Schürmann

YEARS
Martin Heide
Karsten Geschke

YEARS 
Jörg Bresser
Brigitte Rutz
Brigitte Tillmann

10

15

20

35

25

Cornelia Kill-Frech, Ansgar Frieling and Dirk 
Heidhues presented Brigitte Rutz (left), As-
sistant to Management, with a large bouquet 
of flowers in appreciation of her 35 years at 
HOSCH.

Bünjamin Ayvaz (welder), returnee Nel-
son Lopes Alexandre (electrician) and 
cleaning personnel Ida Kecskemeti-
Horvath and Melanie Tschentscher.

At HOSCH in the Netherlands, Siep van 
Sloten’s team has two new members: 
service technician Jordi de Groot and ad-
ministrative staffer Sandra Muslimovic. 
In Norway, Arild Lyhammer is the “new 
man” on the HOSCH service team.

The HOSCH workforce surprised Man-
aging Director Ansgar Frieling 
on his 50th birthday with a hand-craft-
ed gift: a welded wire “50” with the “0” 
rendered as a bicycle wheel with spokes. 
This gift was the work of Damian 
Dankowski from the R&D Depart-
ment. Frieling, who is passionate about 

HOSCH Managing Director Ansgar Frieling with 
birthday gifts from employees.

+++ HOSCH Personnel Ticker +++ 



New welding and grinding cabins 
at Plant 1 in Recklinghausen
In Plant 1 at HOSCH Headquarters 
in Recklinghausen, new welding 
cabins and one new grinding cabin 
have been installed to further op-
timize the production process and 
improve working conditions for the 
employees.

The high-tech facilities include 
high-power suction and filter 
equipment that reliably eliminate 
smoke, dust and sparks at the 
plant, thus ensuring clean air and 
enhanced safety at the workplace. 
Another plus point is the quieter 
work environment since grinding 
now takes place in a soundproof 
cabin.

Bastian Trembich, Internation-
al Production Manager, said: 
“We have increased our welding 
capacity by 50 percent. My special 
thanks go to our employees 
Nelson Lopes Alexandre for the 
electrical installation and to Alban 
Qanta and Joseph Rezkalla for 
setting up the cabins.”
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The new welding and grinding cabinets in 
Plant 1.

  

Less Noise, 
Cleaner Air and 
Enhanced Safety 

HOSCHis donned their orange 
T-shirts for two corporate runs this 
year. The first was the “Xletix” obsta-
cle course on a recultivated slag heap 
in Herten, and the second was the 
“B2Run” in the stadium of the Schal-
ke soccer team in Gelsenkirchen.

The “Xletix” in late August was a 
sporting challenge with an impressive 
industrial backdrop. The participants 
chose the distance they wanted to run 
– 6, 12 or 18 kilometers – and faced 
from 15 to 35 obstacles on route. This 
demanded not only fitness, but most of 

all team spirit. Many obstacles could 
only be overcome with teamwork.
Nearly three weeks later, 17 enthusi-
astic HOSCHis tackled the 5.4-kilome-
ter “B2Run.” There was excitement as 
the runners crossed the finish line in 
the Schalke stadium, cheered on by 
HOSCH fans at the team’s stand. 

Here, too, having fun together 
through sport was more important 
than being the fastest. HOSCH took 
part as a “charity starter” – donat-
ing an extra five euros per runner to 
the foundation “Menschen für Men-
schen” for drinking water supply 
points in Boreda (Ethiopia).

HOSCH Runs for Team Spirit and a 
Good Cause

HOSCHis show team spirit at the “B2Run” in the Veltins Arena (left) and at the “Xletix” in Hoheward Land-
scape Park in Herten.

This year’s HOSCH Health Day at the 
beginning of November was dedicat-
ed to prevention.

It kicked off with a lecture entitled 
“Sweet blood will take its revenge – 
how to prevent diabetes,” after which 

participants had a chance to have a 
long-term blood sugar measurement 
and get their vital signs checked. There 
were also two workshops on the sub-
ject of “Smart Food: Healthy Eating at 
the Workplace” providing practical tips 
for a balanced daily diet. As in previous 
years, flu vaccinations were available 
from the company doctor and proved to 
be very popular. In all, 34 HOSCHis took 
advantage of the offers at the Health 
Day, and all the available appointments 
were booked. “I even had to put some 
people on a waiting list,” said Nicole 
Lehnert from the HR Department.

Health Day: Prevention Is Better 
Than Cure

“Healthy Nutrition at the Workplace”: the title of a 
workshop on HOSCH Health Day.



It was like another HOSCH family get-to-
gether in the company’s anniversary 
year as numerous HOSCH employees 
came to Recklinghausen on November 
17 and 18 for a sales meeting. Gathered 
around the table were sales staffers 
from HOSCH Headquarters and the sev-
en HOSCH branch offices in Germany.

After words of greeting from the HOSCH 
Management and Sales Manager 
Detlef Domke-von Bichowski, the new 
members of the sales team in Reck-
linghausen introduced themselves. The 
next items on the agenda were a review 
of sales in 2025 and marketing plans for 
2026. On Day 2 an update on HOSCHiris 

and the utilization of installation capacity 
were the central topics.

Meeting of the HOSCH Sales Staff
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Detlef Domke-von Bichowski drew 
a very positive conclusion: “Despite 
the difficult economic situation in 
Germany, we exceeded our planned 
sales figures. New customers from 
recycling plants and gravel and sand 
companies contributed significant-

ly to this success. The Altenburg 
branch was particularly successful 
with twelve new customers, and 
Baden-Württemberg also recorded a 
significant increase in sales.”

At the end of 2024, HOSCH launched a pilot project to optimize the packaging 
process. The firm has replaced the organic corn starch chips used as filling 
material with recycled, locally shredded card. A shredder turns waste cardboard 
into high-quality filling material that is ideal for the multiple layers of packaging 
used for HOSCH products. “The method has several advantages,” explains Bas-
tian Trembich. “We have less loose waste on site, disposal is much simpler, and 
recycling our own wastepaper tangibly reduces the waste heap.”

Shredded Card as Sustainable Packaging 
at HOSCH

Many sales staffers wore the new HOSCH hoodie 
at the annual meeting.



HOSCH Company 
Completes Sales Development 
Program

HOSCH Company recently completed 
a comprehensive sales development 
program designed to further expand 
its market position and equip its sales 
team with modern tools for even bet-
ter customer support.

This was the result of work by Michael 
Evanitz, General Manager of HOSCH 
Company, in cooperation with an exter-
nal sales consultant to put together a 
tailored sales manual plus a training 
course for the HOSCH team in the U.S. 
After intensive coordination, the final 
version was approved and presented to 
the sales team in a face-to-face train-
ing course. Michael Evanitz said, “We 
received valuable feedback. In addition, 
an AI tool was used to create a podcast 
that clearly explains HOSCH’s corporate 

New manual and AI-aided 
podcast help U.S. team to give 
better customer support

values and its go-to-market strategy.”

Ideal customer profiles
One key element in the new manual, 
which will serve as a guideline for both 
new and experienced sales staff, is a 
global HOSCH resource – namely German 
engineering. This forms the basis for 
HOSCH’s leading position on the global 
market. The podcast covers the contents 
of the manual and the ideal customer 
profiles, and provides an analysis of the 
competition on the U.S. market.

This initiative demonstrates that HOSCH 
Company is investing specifically in 
the professional development of its 
employees and underscores the aim of 
offering customers outstanding added 
value. Michael Evanitz is certain that 
“This combination of traditional training 
and digital learning formats will enable 
us to communicate the strengths of the 
HOSCH products even more effectively.”
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For 15 years now, Jason Childers has 
been the face of HOSCH Company in 
his sales region.

The sales & service techni-
cian combines both sides of the 
HOSCH business in the U.S. He 
understands how scrapers and 
belt-cleaning systems work and 
also knows why they are so im-
portant for customers struggling 
day in and day out with equipment 

Expert in HOSCH Technology 
and Customers’ Needs

failures, maintenance costs and effi-
ciency problems.
Jason Childers represents the “prac-
tical side” of HOSCH. He crawls un-
der belt conveyors, analyzes complex 
cleaning problems, and makes sure 
the HOSCH solutions operate impec-
cably even under the most demanding 
conditions. Mary Murawski, General 
Manager of HOSCH Company, says: 
“His 15 years of dedicated work 
reflect the durability and reliability 

that customers expect from us. 
In an industry where availability is 
everything and the failure of a sin-
gle belt can jeopardize production, 
technicians like Jason not only ser-
vice technical systems; they also 
ensure our customers’ success.”

Jason Childers has been at HOSCH Company for 15 years

“Dependability” is Jason Childers’ middle 
name.

Nathaniel Schaffner has joined 
the team at HOSCH Company. The 
experience he gained in previous 
jobs as a service technician and 
mechanic sparked his passion for 
the HOSCH products. 
Nathaniel 
Schaffner was 
born and grew 
up in the “Grand 
Canyon State” 
of Arizona. He 
recently cele-
brated an im-
portant private 
milestone when he bought a house 
in the town of Thatcher in south-
eastern Arizona. When he’s not 
working, he is enjoying his life with 
his girlfriend (the pair have been 
together for nine years) and their 
three daughters. Nathaniel loves 
spending time outdoors with his 
family and friends. Their activities 
include cycling, horseback riding, 
camping, swimming, and blazing 
new paths through the desert in his 
tall truck.

Trucking Across 
the Desert



The HOSCH team cel-
ebrated a successful 
trade fair appearance 
in Jakarta.
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In summer 2025, Philippe Bourlard, 
General Manager of HOSCH France, 
and his service technician Jean-Marc 
Pataut witnessed at first hand the 
ability of HOSCH products to operate 
smoothly even under the most de-
manding conditions at sea.

The two men travelled to Gabon, a 
country on the Atlantic in Central 
Africa, to visit the Nord Gabon floating 
transfer station – an impressive proj-
ect 16 km out to sea from Libreville’s 

HOSCH Service Off the Coast of Gabon
coastal location. Six belt conveyors 
(1600 mm and 1800 mm wide) have 
been installed at the 4,700-tonne 
station for loading and unloading 
manganese.
Bourlard and Pataut flew into Gabon 
to inspect the HD-PU-L and B6-C 
scrapers installed on site. The cus-
tomer was obviously very satisfied 
with the performance of the HOSCH 
products, and intensive maintenance 
of the scrapers on the floating transfer 
station is planned for the near future.

Notes from 
Down Under
HOSCH International welcomed sev-
eral new staff members over the last 
six months: the new team leader in 
administration, Rochelle Tan; new 
service technicians Jake Kitson, 
Daniel Duthie, Zak O’Dal, Christo-
pher Goodridge, Daniel Van Aswe-
gen and Stephan Beer; and tempo-
rary service technicians Nicholas 
Bradley, Abadi Ziouere. Carl Ericson, 
Carl Gardner and Max Beylier.

+ + + +
The HOSCH team celebrated 
International Food Day at its Perth 
offices in mid-September. They 
supplied numerous dishes, but 
HOSCH Manager Sonja Volhejn’s 
curry sausages scooped the prize 
for the best savory dish.

A Strong Showing at the 
Jakarta Trade Fair

This year again, the trade fair in the 
Indonesian capital of Jakarta was an 
important forum for the belt convey-
or and mining industries in South-
east Asia. Numerous exhibitors from 
a variety of industries presented 
their latest innovations and the 
technical trends shaping the mar-
kets in the region – from modernized 
belt conveyor systems to sustainable 
solutions for challenging operating 
conditions.

The HOSCH trade fair team was 
gratified by the excellent response 
to their presentations. Numerous 

visitors, includ-
ing long-stand-
ing and new 
customers, 
obtained 
detailed infor-
mation about 
the time-test-
ed HOSCH 

belt-cleaning systems and other 
product solutions. The team noted 
especially keen demand for robust 
technologies aimed at reducing 
material losses and improving system 
availability.

Huge commitment from the 
entire team
The many discussions offered valua-
ble insights into the specific require-
ments of the Southeast Asian market, 
centering on topics such as opera-
tional safety, increased efficiency and 
low-maintenance systems.
HOSCH’s success at the show was 

largely due to the dedication of the 
company’s trade fair team. The HOSCH 
stand was staffed from morning to 
evening, which meant that visitors 
received the best possible information 
and advice. The constructive discus-
sions and expert input – plus the frank 
questions from visitors – resulted in 
lively and inspiring exchanges.

An impressive HOSCH location: the Nord Gabon 
floating loading and unloading station.



HOSCH Peru Exhibits in 
German Pavilion  
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“Innovación con Tradición” was the 
slogan of the PERUMIN 2025, held in the 
southern Peruvian city of Arequipa from 
September 22 to 26. This is one of the 
most important international trade fairs 
for the Latin American mining industry. 
Around 1,400 exhibitors presented their 
latest products and technological inno-
vations to about 70,000 visitors.

Germany was the partner country at this 
year’s PERUMIN. The German Pavilion 
covered almost 600 square meters and 
accommodated 44 exhibitors, including 
the team from HOSCH Peru S. A. C. with 
Alexander Thomas (International Sales) 
as its guest. Together they presented 
HOSCH’s innovative solutions in scrap-

er technology. During the trade show, 
HOSCH Peru attended a celebration 
of the German‑Peruvian Chamber of 
Commerce (AHK Peru), where Yordi 
Quispe Flores, Key Account Manager for 
southern Peru, gave a presentation about 
HOSCH.

Prior to the show, Alexander Thomas 
visited the Peruvian copper mine MMG 
Las Bambas, which occupies an im-
pressive location at an altitude of 4,000 
meters. There he held talks with Yordi 
Quispe Flores on current projects and 
developments, and inspected several belt 
conveyors. Thomas said afterward, “The 
customer faces some major challenges. 
There was potential for optimisation in 

The PERUMIN 2025 partner country was Germany, welcoming 
customers at an altitude of 4,000 meters

cleaning performance and belt 
quality. We can offer solutions because 
the customer has had good experience 
with HOSCH products in other parts 
of the plant.”

A team of ten technicians
HOSCH’s regular customers in Peru 
include the Southern Peru Copper 
Corporation (SPCC) with its Cuajone Mine 
producing copper in Peru’s southern Mo-
quegua region. Ten HOSCH technicians, 
“the largest team that we’ve ever sent to 
a single customer,” according to Marco 
Tedesco, installed HOSCH products there. 
They reached all project goals on time 
and without incident – a great achieve-
ment for the entire team.

From the Classroom Into the Stadium

Sharing knowledge and experience, 
conducting practical training and 
boosting the global HOSCH network 
were just some of the items filling the 
agenda of the international Technical 
Trainer (TTT) seminar at the HOSCH 
Training Center in Recklinghausen 
from September 29 to October 2. 

Guided by trainer Thomas Legner, seven 
employees from the company’s subsidi-

Seven participants at an international Technical Trainer seminar 
in Recklinghausen

aries around the world deepened their 
technical knowledge so that they can 
pass on the HOSCH training method-
ology.

As all the participants are largely directly 
involved with customers, the intensive 
four-day course concentrated on “edu-
cating the customer.” As Thomas 
Legner explained, “The aim was to 
enable everyone to hold seminars 
independently and induct the customers 
competently into the HOSCH technol-
ogy.” To this end, the trainees consoli-
dated their technical knowledge about 
HOSCH products, and learned methods 
for passing on know-how efficiently and 
practically – using modern media such 

as handouts, picture series and videos. 
They were also introduced to the digital 
HOSCHiris products.

The extra-curricular highlight was the 
Champions League soccer game between 
Borussia Dortmund and Athletic Bilbao in 
the Dortmund stadium, where the 
HOSCHis watched the home team steam-
ing to a 4:1 victory.

The TTT seminar was attended by Liam 
Whelan, Caio Tonon, Xavier Souchon 
(HOSCH International, AUS), Chun Yeong 
Lim, Irfan Faruqi, Syafwan Azmi (HOSCH 
Malaysia) and Brian Koishal (HOSCH 
Company, USA).

Another technical seminar took place in 
the first week of December. Eight HOSCH 
employees participated, four from Chile 
and four from Peru. They were trained by 
Thomas Legner and Alexander Thomas.

The seven participants in the TTT program with 
“Trainer” Thomas Legner (front left) and HOSCH 
Managing Director Ansgar Frieling (2nd row, left).

At the PERUMIN 2025 trade fair, Yordi Quispe Flores 
gave a presentation on the HOSCH success story.
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HOSCH has numerous sales part-
ners around the world with whom 
the company has close ties. These 
include long-standing partnerships 
with companies in Sweden, Turkey, 
Japan and Mongolia. HOSCH news 
will be dedicating a new series to 
these mutually beneficial partner-
ships in the coming year.

New series

While visiting the Balkans, Alexander 
Thomas (International Sales) teamed 
up with Vladimir Novakovic from our 
distribution partner NS COPEX to meet 
with several long-standing HOSCH 
customers.

Their main destination was the Stanari 
power plant in Bosnia and Herzegovi-
na, where extremely abrasive material 
had caused severe wear of modules 
and blades. Together with the cus-
tomer, they searched for solutions to 
extend system lifetimes.

Visits to key Serbian customers fol-
lowed, including the Zijin copper mine 
in Bor (the largest active copper mine 
in Europe), a Holcim cement factory 
in Beočin, and a lignite mine and its 
adjacent power plant in Kostolac. At 
all locations, the visitors assessed 

Positive Feedback from Customers in the Balkans
belt conveyors either with or without 
HOSCH scrapers, shared their experi-
ence, and discussed future projects. 

Alexander Thomas said, “All the 
customer feedback was positive. NS 
COPEX has been our distribution part-
ner for about two years now, and we 
appreciate their well-trained service 
technicians and steady growth.”

Alexander Thomas on site – in this case at a HOSCH 
customer in Serbia.

Twenty-four HOSCH e:zyslide scrap-
ers are now significantly boosting 
efficiency and safety at a copper mine 
in Arequipa, Peru. After a success-
ful pilot phase, the mine’s operator 
decided to equip its primary crush-
ing system with a large number 
of type B6R and HD-PU scrapers. 
This reduced maintenance costs by 
30 percent and made the swapping 
of rubber blocks 50 percent faster, 
while tangibly lowering the risk of 
accidents. The result will be a lasting 
improvement in both operating safety 
and plant availability.

HOSCH also made considerable 
improvements in a large phosphate 
mine in northern Peru by installing the 
type FD-A sealing system. The new 

HOSCH Success Stories in Peru 
and Indonesia

equipment replaces an ineffective roll-
up sealing system and ensures much 
lower material losses, greater safety 
and reliable sealing. Now 80 percent 
less cleaning is needed and there is 
a marked reduction in maintenance 
costs. Over 300 meters of FD-A have 
already been installed – and another 
200 meters are planned.

For over ten years now, a HOSCH 
RRC3-V tracker roller system has pro-
vided stable and reliable belt guidance 
at the mining company PT Kaltim Prima 
Coal (KPC) in Indonesia. Even under the 
toughest conditions the tracker roller 
has functioned reliably for years without 
needing a single spare part. The system 
reduces wear, minimizes down times 
and improves operating safety.

In copper, phosphate and coal mines

HOSCH e:zyslide scrapers ensure greater efficien-
cy and safety on the belt conveyors in the copper 
mine in Arequipa.
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